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The Effect of Al-Sunah on the Building of the Islamic Personality
“Rooted Study”

Yahia D. Shatnawi*

ABSTRACT

This study aims at showing the effect of Al-Sunah and roles of building of the individual Muslim
personality through Selecting pragmatic samples from the true Sunah by giving some examples which show
the supreme care that Al-Sunah takes of all sides of human life such as the economic, physical, spiritual and
mental sides since the Muslim personality represents the main part of the whole society.

The study results show that Al-Sunah is full of the active and renascent supports, principles and
standards which precede any modern researches or theories. All this make returning to Al-Sunah a main
demand but without denying any useful researches or theories which don’t go against any restriction of the
Islamic legislation.
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